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What is the ‘right’ information? How do we 

classify it? How do we know what to trust?

• More people (patients) determining this, and with different 
criteria than info or medical professionals

• Cognitive authority: how much can we trust the information? 
(Wilson, 1983, Rieh, 2002)

• The evolving nature of authoritative medical information online 
(Neal [Pennington], 2010)

• Affective authority: “the extent to which users think the 
information is subjectively appropriate, empathetic, 
emotionally supportive, and/or aesthetically pleasing” (Neal 
[Pennington] & McKenzie, 2011, p. 131)

• ‘[H]ow might the unique research practices of these 
populations [conspiratorial researchers] contribute to a more 
nuanced understanding of information seeking as 
epistemically diverse?’ (Eadon, 2020)



Is “Big” social media censoring or helping?



https://www.brighteon.com/e2ed4906-945e-4148-bd20-bb76a4272f1e

Conspiracy? Censorship? Fear? 



Diane’s Model of Professionalism for One Linked 

Library (POLL DROPS)  

Supporting metaliteracy

Respecting and 
incorporating diverse 
epistemologies and 

cognitions

Providing both neutral 
access and inclusive 

discovery tools

Developing lifelong critical 
thinkers

Opening awareness of 
multiple facts and opinions



• https://w3schools.com/python/default.asp

• https://librarycarpentry.org/lc-python-intro/

Teaching Python for data science during a 

pandemic… opportunities and challenges

https://w3schools.com/python/default.asp
https://librarycarpentry.org/lc-python-intro/


High school student placement, 

summer 2021



Master’s level project: Why are the media 

obsessed with Vitamin D and COVID-19? 

(Ryan Innes)
Aim: explore the influence of media messages on perceptions of the role of vitamin D on COVID-19 in the general population

- Data collected from traditional (newspapers) 

and online (Twitter) media sources.

- Nexis and Twitter searched using keywords 

“vitamin D” and “COVID”.

- Results imported to NVivo 12, where an 

inductive thematic analysis was conducted.

- The same four main themes were identified in 

both sources.

- Association of vitamin D with COVID-19, 

politics, vitamin D deficiency and vitamin D 

sources. 

- All but two of the 12 sub-themes identified in 

each of the sources were also identical.

- Codes identified were also compared to the 

ground truth 

(https://www.nice.org.uk/guidance/ng187) 

- Majority of the information from Twitter was 

‘incorrect’.

https://www.nice.org.uk/guidance/ng187


https://strathprints.strath.ac.uk/76283/, https://strathprints.strath.ac.uk/79626/, 
https://strathprints.strath.ac.uk/76288/

YouTube as a helpful and dangerous information source for 

deliberate self-harming behaviours (Muhammad Abubakar

Alhassan)

https://strathprints.strath.ac.uk/76283/
https://strathprints.strath.ac.uk/79626/
https://strathprints.strath.ac.uk/76288/


Covid-related dementia information on 

Twitter (Fatima Alhayan) (in review)

Purpose:

• Identify influential users of dementia-related tweets during COVID-
19 and evaluate behavioral features through network properties for
credibility assessment.

• Cognitive challenges for people living with dementia and related
challenges for carergivers

Approaches:

• Machine learning methods and social network analysis.

Findings:

• The results illustrate the efficiency of machine learning methods to 
classify groups of users and reveal influential nodes that influenced 
other users in terms of the number of retweets during crisis 
communication.

(e.g. Influential nodes belong to ‘Organisations’ as influenced
nodes are more likely to be ‘Health advocates’ nodes)



ASIS&T European Chapter’s Information 

Science Trends conference (2021)



Thank you! 


