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Contexto

+ 10 years

< interaction

2020

1 year 1 month

Younger

population

> interaction​

Use of viral trends:

increases the flow of visits.
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Some figures

More than 20 thousand accounts reached

Women 55% Men 45%

Age range:

50% from 18 a 25 years old

32% from 25 a 35 years old

The growth achieved was obtained organically, 

we have exceeded 20 thousand accounts 

reached with our reels, posts and interactive 

stories. In addition, we obtained more than 50 

thousand views.

Total followers: 2,575

IG experience, one year after creating the account
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Stories: 360

Post : 116

Reels: 28

IG experience, one year after creating the account
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Reels with more impact

Views: 14.8 mil

Likes: 765

Shared: 48

Saved: 116

New followers: 160

Reach: 11 thousand 

accounts

Views: 14.5 mil

Likes: 394

Comentarios: 22

Shared: 42

Saved: 20

New followers: 22

Reach: 6 

thousand accounts

Views: 10.2 mil

Likes: 250

Comentarios: 5

Shared: 20

Saved: 47

New followers: 26

Reach: 7,879 accounts

IG experience, one year after creating the account
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Views: 9,092

Likes: 267

Comentarios: 6

Shared: 56

Saved: 54

New followers: 21

Reach: 6,896 accounts

Views: 7,801

Likes: 384

Comentarios: 27

Shared: 40

Saved: 15

New followers: 24

Reach: 3,527 accounts

IG experience, one year after creating the account
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Stories with less impact

IG experience, one year after creating the account
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Top performing fixed organic content

Reach: 1,503 accounts

Likes: 150

Shared: 3

Saved: 35

Profile views: 27

Reach: 1,408 accounts

Likes: 187

Shared: 10

Saved: 11

Profile views: 22

Reach: 1,375 accounts

Likes: 140

Shared: 5

Saved: 6

Profile views: 49

Inicio del ciclo de 

verano

IG experience, one year after creating the account
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Reach: 1,309 accounts

Likes: 123

Shared: 5

Saved: 5

Profile views: 10

Reach: 875 accounts

Likes: 110

Shared: 17

Saved: 17

Profile views: 25

Entrega de donativos a 

otras instituciones

IG experience, one year after creating the account
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Lower performing fixed organic content

Reach: 588 accounts

Likes: 9

Shared: 0

Saved: 3

Profile views: 2

Reach: 534 accounts

Likes: 10

Shared: 1

Saved: 2

Profile views: 1

Reach: 628 accounts

Likes: 14

Shared: 1

Saved: 5

Profile views: 5

IG experience, one year after creating the account
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Reach: 430 accounts

Likes: 17

Shared: 0

Saved: 3

Profile views: 6

Reach: 533 accounts

Likes: 20

Shared: 0

Saved: 0

Profile views: 4

IG experience, one year after creating the account
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What works?

✓The humor.​

✓Identification with the story.​

✓Transversality.​

✓Recognize the library staff.

13

X Too specific or specialized topics.​

X Dissemination of workshops for a very limited audience.

What doesn't work?

IG experience, one year after creating the account
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Challenges

❑ As an academic library, our content must be very well presented and at the same time follow 

the trends.​

❑ Our publications are for students, that´s why we must look for publications that are of interest 

to them. How to achieve balance?​

❑ Achieve interaction during vacation time. How to avoid losing visibility?

❑ Human resources for reels and stories are limited.​

❑ All our posts are organic.

❑ Quickly adoption of new platforms by our target audience.

❑ Technical aspects. Mobile devices and their quality of image and video.

❑ Measure the impact of the reel, post or story on the services.​

IG experience, one year after creating the account
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Thank you

Patricia Sánchez M.
psanchez@pucp.pe

@bibliopucp

Sistema de Bibliotecas 
de la PUCP

mailto:mmartinezh@pucp.pe
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